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DESCRIPTION FOR THE GENERAL PUBLIC (IN ENGLISH)

Family enterprises are important objects of reseamceconomics. In the 50s, the academic centkes li
Indiana University and Harvard University, carrimat the first large-scale research projects devtutedese
entities. Rapid development of interest in the gladientific world took place in the 80. of thetl@entury.
The intensification of research works in Poland pogularization of the results in the scientificvesll as
business communities at the national and internatidevels id dated at the beginning of the new
millennium. Polish researchers were focused prisnann: defining the role of family businesses ire th
Polish economy, implementation of strategies, idicig in particular succession management and
leadership.

In this context, it is worth to have a close looKaamily businesses from the point of view of thefficiency
and competitiveness on the market. One of the nmgortant elements to strengthen the competitive
position of these entities are: awareness of #agtence and their positive perception by thedhdiiuyers.
Deliberations include also the important phenomesfasonsumers’ ethnocentrism that is correlatedh wie
positive attitude of buyers to the origin of goddsm family businesses. It seems that buyers maeex
implementation of the special symbol that wouldphiel identifying family-owned businesses. Analysfs
the essence of this symbol and recognition oftitstriteria is the subject of the project.



